
The National Media 
Monitoring Programme for Mental 

Health & Suicide



What we do
• Headline is Ireland’s new national media 

monitoring programme for mental health & 
suicide, working to promote responsible & 
accurate coverage of mental health and suicide 
related issues within the Irish media.

• Specifically, Headline aims to highlight mental 
health issues & address the stigma attached to 
emotional distress and mental illness through 
the promotion of responsible media coverage. 



Who are we

• Headline is funded by the HSE’s National Office 
for Suicide Prevention as part of the Reach Out 
strategy, and is managed by Schizophrenia 
Ireland.

• We are guided by a steering group: Aware, 
Bodywhys, Grow, HSE’s press office, Irish 
Advocacy Network, Mental Health Ireland, 
National Office for Suicide Prevention, 
Samaritans and Schizophrenia Ireland.



The Team

• Jane Arigho

Media Project 
Coordinator

• Rachel Wright

Media Campaign &  
Liaison Assistant



Why?

• The media have a significant role to play in 
promoting positive mental health and actively 
reducing stigma and discrimination towards 
people with mental health difficulties (WHO). 

• With 1 in 4 people experiencing mental and/or 
behavioral disorders during their lifetime (WHO, 
2004), and everyone knowing someone who has 
been touched by suicide – tackling stigma is an 
issue for everyone.



Why?

• Copycat suicides account for about 6% of 
all suicides and this imitative behaviour 
can follow certain types of news reports 
and other portrayals of suicide.

• We wouldn’t have a multi million euro 
advertising market in this country if people 
didn’t think you could influence someone 
else’s behaviour through the media.



Copycat effect
• For example, in the book, Final Exit, a guide to suicide 

for terminally ill persons, asphyxiation is the 
recommended means of suicide. In the year that Final 
Exit was published, the number of suicides by 
asphyxiation in New York City rose by 313% from eight 
to 33. Furthermore, a copy of Final Exit was found at the 
premises of 27% of these suicides. 

• A Quebec study by Tousignant and his colleagues of 71 
coroners reports determined that at least 14% of the 
suicides in the month following a widely publicized 
suicide of a popular Quebec journalist were at least 
partially linked to the story. Ninety percent of the suicides 
used the same method as the role model in the story. 



Impact of Austrian media 
guidelines on suicide

• A sharp increase in the number of subway suicides in 
Vienna was linked to a dramatic increase in their 
coverage in the media. The Austrian Association for 
Suicide Prevention launched a media campaign to 
change the amount and the nature of press coverage of 
subway suicides. After the campaign the Austrian press 
either did not report the subway suicides at all, or 
covered them in short reports in the inside pages. 

• During the years of sensational news coverage there 
were up to nine subway suicides per six months. After 
the sensational coverage ceased, there were between 
one and four subway suicides per six month intervals.



Medium of coverage
• Unlike televised suicide stories, newspaper 

suicide stories can be saved, reread, displayed 
and studied. 

• Television based stories on suicide typically last 
less than 20 seconds. 

• Detailed studies of suicides occurring during the 
media coverage of a suicide have often found 
copies of suicide news stories near the person 
who died by suicide. 

• Research has found that televised stories about 
suicide are 82% less likely to have a copycat 
effect than newspaper stories. 



SUICIDE PREVENTION: 
MEDIA GUIDELINES

Professional organisations have often prepared 
guidelines for the media to follow in presenting 
suicide story content. These guidelines stress 
such considerations as:

• Limiting the amount of coverage
• Avoiding sensationalism in coverage
• Deleting any detailed information on the method 

of suicide
• Avoiding positive definitions of the deceased.



How we do it.

• We monitor the national and regional press & 
magazines daily.

• We search the publications for a list of search 
words and monitor the content and imagery of 
the articles. 

• We monitor radio broadcasts daily.
• We receive radio broadcasts that contain our 

search terms.
• Provide weekly Headline news highlights on 

mental health and suicide.





Search terms

• Mental illness
• Mental health
• Suicide
• Suicidal
• Suicide Prevention
• Self Harm
• Bi-polar Disorder
• Depression
• Eating Disorders
• Anorexia
• Bulimia

• Stress related illness
• Schizophrenia
• Schizophrenic
• Schizo
• Manic Depression
• Psychosis
• Psycho
• Maniac
• Madman
• Lunatic
• Nutter
• Crazed 
• Nut



How we do it

• We encourage the public to contact us.

• It is impossible for us to monitor all media so we 
encourage the public to email, call or write to us.  
Our website is designed to assist people to tell 
us what they have seen or heard, and how to 
complain directly themselves.



How we do it
• Headline works with journalists, including the 

NUIJ, and media students to find positive ways 
to collaborate to ensure that suicide, mental 
health and mental illness are responsibly 
covered in the media.

• We hold workshops & information sessions for 
the media & colleges.

• These can be tailored to suit depending on the 
need.



How we do it

• Awards for Students.

• We have sponsored a category in the Smedia 
(student media awards) for reporting on suicide 
and mental health issues. This will encourage 
college students to cover suicide and mental 
health constructively, using the guidelines.



How we do it

• Irish & International media guidelines.

• There are media guidelines for the portrayal of 
suicide and guidelines for covering mental 
health issues.  

• We aim to ensure all journalists & students are 
aware of and have access to them on our 
website.



Quick guide for reporting a suicide

Avoid phrases like:
• A successful suicide
• An unsuccessful 

suicide
• Commit suicide
• Suicide victim
• Just a cry for help
• Suicide prone person
• Epidemic of suicide

Use phrases like:
• A suicide
• Die by suicide
• A suicide attempt
• Take his/her life
• Kill oneself
• A completed suicide
• A person at risk of 

suicide



• Avoid explicit or technical details of suicide 
methods.

• Include details of further sources of information 
and advice.

• Avoid simplistic explanations for suicide.
• Remember the effect on survivors of suicide.
• Look after yourself.
• Don’t romanticise or glorify suicide.
• Don’t imply the there are positive results.
• Seek expert advice.
• Use appropriate language.



How we do it

• Our Website www.Headline.ie

• The Headline website contains information for 
journalists reporting on suicide & mental health 
issues.

• Information on stigma and its effects.

• We assist the public in having their say on the 
media & help them with their complaints.



How we do it

• Headline media alerts

When we find something in the media that 
needs praise or complaints we will send it 
out to everyone who is signed up so 
people can directly have their say. 

There is power in numbers.



Alternative words?

• Psycho
• Maniac
• Madman
• Lunatic

• Nutter
• Crazed 
• Nut
• Schizo



Headlines
• Schizophrenic hacked 'gran' with cleaver
• Scan test for schizo
• Schizophrenic stabbed garda
• Cannibal is Schizo
• Mother in death leap
• Jumping off an 80ft building saved my life
• Maniac killer on the tube
• Aspiring star commits suicide
• Knife maniac stabs 4 in village rampage
• Knife nutter goes on sick stabbing spree
• Nutter-Stampede for putter nutter
• Suicide in hotel plunge
• Crazed mum kills all her children
• Daft as a brush- Loonies sack artist for not being looney enough
• Cops stop hanging leap into the Liffey



Questions?


